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Remember that time at the BSC when ...?

Vertical Solution Map — Education

Instructions for use: This map provides an overview of common
communication objectives within the Education market which can be solved
with solutions powered by digital print. For each objective specific
challenges and solutions are identified with links to PODi case studies that
illustrate successful implementations.

We bet you remember lots of fun times at Elizabethtown College.

Service providers should use this sales tool to understand:
o Common challenges within the education market
o Solutions that you can build to meet your customer’s needs
o Which case studies will best demonstrate to your customer the
power of digital print

Objective/Challenge Solution Cases

Fundraising o Build relationship before asking for donation. Allegheny College

o Increase number of donors and/or Incorporating social media can be effective Catholic High of Little Rock
participation rate o Establish connection by making communications The Citadel

o Increase amount of donations relevant to recipients’ class year, major, activities LaSalle Academy

o Move donations online (less admin o Compelling offer/incentive for donors Out-of-Door Academy
cost) (personalized poster, party for top performing Rosemont College (2012)

class year, class competition, etc.)

o Customize information based on donor history
Make response mechanism easy (Personalized
URL, pre-filled donation forms)

Rosemont College (2011)
Rosemont College (2010)
Rosemont College Virtual Party
University of Alabama

UNLV Foundation

The VMI Foundation

Wesley College
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http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Allegheny-College-Young-Alumni-Challenge-6144.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Not-for-Profit/Catholic-High-of-Little-Rock-Uses-Personalized-URLs-to-Increase-Alumni-Donations-5797.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/The-Citadel-Increases-Foundation-Membership-with-Personalized-Incentive-and-Cross-Media-Marketing-5808.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Creative-Competition-Increases-Alumni-Giving-to-LaSalle-Academy-6147.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Out-of-Door-Academy-Uses-Personalized-Mailer-to-Raise-Funds-243.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Rosemont-College-Boosts-Donor-Participation-with-Data-Analytics-and-Cross-Channel-Relevant-Marketing-6684/View-details.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Rosemont-College-Increases-Fund-Donations-6434.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Rosemont-College-Reconnects-with-Young-Alumni-6142.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Rosemont-Engages-Young-Alumni-with-a-Virtual-Party-6141.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/University-of-Alabama-Tide-Pride-Renewal-Campaign-5811.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/UNLV-Foundation-Targets-Donors-Via-Personalized-Communications-238.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Not-for-Profit/The-VMI-Foundation-Engages-Alumni-6129.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Wesley-College-Enhances-Annual-Fund-Drive-Using-Personalized-Direct-Mailer-239.html
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Objective/Challenge

Student Recruitment

o Increase inquiries/Generate leads

o Gather data on prospective students

o Reduce recruitment costs

o Increase participation in student visit
days

o Increase applications/enrollments

Solution

Outbound marketing

o Multi-touch, multi-channel campaign

o Make communications relevant to student with
copy/images varying based on intended major,
activity interest, gender, etc.

o Send targeted mailings to smaller list instead of
blasting generic mailer to large audience

o Use response mechanisms that have built in
tracking mechanisms i.e. Personalized URLs, QR
codes

Cases
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Anglia Ruskin

Belmont Abbey
Boise State University (Enrollment)

Dominican University
Erskine College

Lyon College
Miami University

Mount Mary College

Mount St. Mary’s University
Oakland University — 2011
Oakland University - 2012
Provost Academy
Remington College

Robert Morris University

Salem College
Southern New Hampshire

St. Mary’s
Teachers College
University of La Verne

Responding to inbound inquiries

o Ondemand brochure generation based on web
inquiry/input

o Send targeted mailings rather than generic 200+
page catalogs
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Erskine College
Franklin University

Huntington College
Kennesaw State University
Mount St. Mary’s University
Salem College

Tiffin University

© 2013 W. Caslon & Company. All rights reserved.



http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Anglia-Ruskin-University-Targets-Information-to-Students-235.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Belmont-Abbey-Attracts-Students-to-Open-House-5807.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Boise-State-University-College-Increases-Enrollment-with-Personalized-Communications-251.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Dominican-University-Uses-Relevant-Marketing-to-Encourage-Applications-7713/View-details.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Erskine-College-Becomes-Known-for-Relevant-Communications-6841/View-details.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Lyon-College-Uses-Cross-Media-to-Drive-Applications-7714/View-details.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Miami-University-Proves-Value-of-Relevant-Marketing-for-Student-Recruitment-6682/View-details.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Mount-Mary-College-Attracts-New-Students-with-Personalized-Direct-Mail-and-URLs-236.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Mount-St-Mary-s-Uses-Cross-Media-Marketing-to-Increase-Open-House-Attendance-6685/View-details.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Oakland-University-Promotes-Summer-Program-with-Comprehensive-Cross-Media-Campaign-6437/View-details.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Oakland-University-Increases-Registrations-with-Cross-Media-Marketing-6842/View-details.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Provost-Academy-Personalized-Enrollment-Campaign-7715/View-details.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Remington-College-Personalizes-Response-to-Student-Requests-6438.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Robert-Morris-University-Grows-Enrollment-Through-Hyper-Personalized-Cross-Media-Campaign-6683/View-details.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Salem-College-Uses-Cross-Media-to-Encourage-Prospects-to-Visit-6145.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Southern-New-Hampshire-University-Promotes-Degree-Programs-Using-Targeted-Direct-Mail-5810.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/St-Mary-s-University-Uses-Personalized-Direct-Mail-to-Connect-with-Prospective-Students-6267.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Teachers-College-Uses-Relevance-to-Improve-the-Admissions-Experience-254.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/University-of-La-Verne-Gives-Prospective-Students-100-Ways-to-Get-Involved-253.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Erskine-College-Becomes-Known-for-Relevant-Communications-6841/View-details.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Franklin-University-s-Customized-Recruitment-Brochures-Increase-Applications-231.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Huntington-College-Build-A-Brochure-221.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Kennesaw-State-University-Student-Recruitment-Brochure-227.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Mount-St-Mary-s-Uses-Cross-Media-Marketing-to-Increase-Open-House-Attendance-6685/View-details.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Salem-College-Uses-Cross-Media-to-Encourage-Prospects-to-Visit-6145.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Tiffin-University-Uses-Variable-Data-System-to-Boost-Enrollment-and-Reduce-Printing-and-Postage-Costs-237.html
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Objective/Challenge

Alumni Relations

o Maintain connection

o Encourage alumni to interact with
school

Solution

o Gain attention with relevant communications that
incorporate information specific to class year,
major and extracurricular activities while on
campus

o Increase interaction through cross-media.
Personalized URLs make easy response
mechanism that can be tracked. Integrate social
media in campaign to continually engage alumni

Cases
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Elizabethtown College

Georgetown Preparatory
Massachusetts College of Pharmacy
Mount St. Mary/Catholic High School
Rosemont College (2010)

Student communications

o Communicate important information
to current students

o Foster good relationships with current
students

o Make communications relevant to the specific
needs of the student

Boise State University (Freshman

Orientation)

Loyola University
Slippery Rock University

Document management

o Increase efficiency of print center

o Reduce errors

o Serve varying needs of faculty, staff
and students

o Reduce labor for teachers and print
center staff

o Automate job tracking

o Implement online job submission tool with
automated job ticketing and tracking
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Fox Valley Technical College
Lincoln Public Schools
Simon Fraser University
Villanova University

Washoe County Schools
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http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Elizabethtown-College-Connects-with-Young-Alumni-6433.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Georgetown-Preparatory-Increases-Reunion-Participation-6146.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Massachusetts-College-of-Pharmacy-Health-Sciences-Boosts-Alumni-Reunion-Participation-Levels-with-Direct-Mail-Campaign-244.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Mount-St-Mary-and-Catholic-High-School-Personalize-Alumni-Communications-6840/View-details.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Rosemont-College-Reconnects-with-Young-Alumni-6142.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Boise-State-University-Makes-a-Great-First-Impression-on-New-Students-252.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Boise-State-University-Makes-a-Great-First-Impression-on-New-Students-252.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Loyola-University-Chicago-Move-In-Manual-Eases-Students-Transition-6435.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Slippery-Rock-University-Freshmen-Orientation-Invitation-219.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Fox-Valley-Technical-College-Improves-Cycle-Time-and-Services-7725/View-details.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Lincoln-Public-Schools-Reduces-Costs-by-Improving-Print-Production-Process-249.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Simon-Fraser-University-Uses-Web-to-Print-to-Improve-Process-250.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Villanova-University-Automates-Print-Production-with-Web-Submission-Tool-6265.html
http://www.caslon.net/Case-Studies/Vertical-Markets/Education-Govt/Washoe-County-Schools-Streamline-Print-Production-6266.html

